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PRIMO CORSO DI
EMANCIPAZIONE
MASCHILE NELLA
VITA DOMESTICA

Parola chiave
Campagna
“emancipazione
maschile”

P. Diana
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FARE LA SPESA

Se acquisti dei surgelati,
riponili entro breve nel
freezer o porta con te una
borsa termica.

PRIMO CORSO DI
EMANCIPAZIONE
MASCHILE NELLA
VITA DOMESTICA

Le pari opportunita non sono uno scherzo
Le donne europee percepiscono in media il
15% in meno rispetto agli uomini per lo stesso
lavoro, pur dedicando un'ora in piu al giorno
all'ambiente domestico. La difficolta nel

conciliare vita familiare e professionale
spesso le porta a rinunciare al proprio lavoro.
UNA GESTIONE PARITARIA DELLA VITA
DOMESTICA NON E ILTRAGUARDO. SOLO
UN BUON INIZIO.

Parola chiave
Campagna
“emancipazione
maschile”

P. Diana
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confezione per scaldamuscoli confezione per guanti confezione per scarpe
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confezione per scaldamuscoli confezione per guanti confezione per scarpe
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PER LE VITTIME PER LE VITTIME
DELLE MINE ANTILOMO DELLE MINE ANTIVONMO
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Parola chiave
Mine antiuomo



Parole chiave
Mine antiuomo




14 / new medium

DICHIARAZIONE UNIVERSALE DEI DIRITTI UMANI

Articolo 1. Tutti gli esseri umani nascono liberi ed eguali in
dignita e duritti. Essi sono dotati di ragione e di coscienza
e devono agire gli uni verso gl altn in spirito di fratellanza

Articolo 2. Ad ogni individuo spettano tutti | diritti e tutte le liberta
enunciate nella presente Dichiarazione, senza distinzione alcuna,
per ragioni di razza, di colore, di sesso, di lingua, di religione,
di opinione politica o di altro genere, di origine nazionale o
sociale, di ncchezza, di nascita o di altra condizione. Nessuna
distinzione sara inoltre stabilita sulla base dello statuto politico,
giuridico o internazionale del paese o del territorio cui una
persona appartene, sia indipendente, o sottoposto ad
amministrazione fduciaria o non autonomo, 0 soggetto a qualsiasi
mitazione di s nita
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rviduo ha diritto alla vita, alla hiberta ed alla
wzza della propria persona

La raccolta o o
dei pomodori
uccide

POMODORD | iconoscimento della sua persona
ITALIAND ®

Ingredienti: pomodorni, succo di pomodoro.

Peso netto 400 gr. Peso sgocciolato 260 gr.
Da consumarsi entro il 15.10.2006

Carboidrati: 1,2 gr - Grassi: 0,2 gr

Valore energetico:

Parola chiave
Denuncia
caporalato
M. Minoggio
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Parola chiave
Campagna
“persone
scomparse”
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Parola chiave
Campagna
“persone
scomparse”
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Parola chiave
Campagna
“sistema metrico”
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Campagna
“antispreco”
F. Bardelli
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Parola chiave
Spreco
RedPack

A. Calzolari

Il progetto vuole esasperare gli aspetti dello
spreco: da un lato associando a un sistema
di dosaggio del prodotto un disvelamento
graduale di messaggi di sensibilizzazione,
dall'altro fornendo ricette e consigli per il
riutilizzo degli avanzi di cibo.

Valeria Bucchetti
13 luglio 2010
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Caratterizzato da un
, in particolare dall'uso di due
soli colori (bianco e rosso), la confezio-
ne presenta sulla faccia principale una
finestra trasparente graduata, che funge
da dosatore, [ progressivo abbassa-
mento del livello del contenuto disvela

L'etichetta rossa adesiva, che si esten-
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Parola chiave
Shopper /rifiuti
ecopack

S. Annibale
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La confezione diventa il tuo sacchetto della spesa.

Non spazzatura.

Parola chiave
Shopper /rifiuti
ecopack

S. Annibale
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Use of colour
Use of illustration

Use of photography
Use of typography
Use of pictograms
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Surface Effects
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Materials
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Packaging Design Archive - APERITIVO SENZA SPRECO (APERITIF WITHOUT WASTE)
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POLITECNICO DI MILANO. INDACO DEPARTMENT. COMMUNICATION DESIGN RESEARCH AND TEACHING UNIT (UDRD D.COM)
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APERITIVO SENZA SPRECO (APERITIF WITHOUT WASTE)

Aiming to denounce the food wastage and its consequences at global level, it has
been developed a packaging system for extra-domestic contexts: restaurants
and fashionable places. The objective is to awaken individuals and induce them
to a conscious food consumption. Through graphics and the interaction
mechanisms packaging-user, it is underlined the straight connection between
food, water and greenhouse gas emissions, promoting a collective reflection
over food wastage.

reported by: Packaging Design Archive
on: 24.03.09

packaging as a new medium
reusability -

single product -
concept
snacks

tray
shopping bag 2
identity by pictograms
plastics

cardboard and paper
contemporary

identity by typography 000

=

Country: Italy
Year: 2008
School: Politecnico di Milano, Facolta

Qr Google
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OO REFILL NYC
!ll! “  http:/ /www.packagingdesignarchive.org/archive /pack_details/153-refill-nyc ¢ | (Q~ packaging missing people Q
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BROWSE BY PROPERTY
reported by: Packaging Design
COMMUNICATION ELEMENTS - Archive
* —

Use of texture and shapes on: 24.03.09

Use of colour

Use of illustration m identity by typography
Use of photography contemporary
Use of typography e—- N \ cardboard and paper
Use of pictograms plastics
Use of structure ' Over seven v bottle
Surface Effects A of o ottied gallons of labels and sleeves

oo fils 4o ool water and

I By ndcnd o s of o Bottled water

| LANGUAGES oy water coss
Contamination N0 wated new pmdUCt
ransporting more pef inal g
Moods and Trends this bottie galion than single product
' of water gasoline. information about packaging
MATERIAL CATEGORY 10 the US UL S . .
Rnco information about content

Materials

MORPHOLOGY
Structure i I ‘T end-user packaging
Structural Components ; = RV | SIMILARCASES |

PRODUCT CATEGORY

identity by colour
packaging as a new medium

lal»
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Packaging Design Archive - STEREOTYPE
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STEREOTYPE
m ( PREVIOUS NEXT }

BROWSE BY PROPERTY
reported by: Packaging Design
COMMUNICATION ELEMENTS Archive

Use of texture and shapes on: 19.05.10

SEARCH

Use of colour
identity by shape

unusual structural association
unusual visual association

Use of illustration
Use of photography
Use of typography

Use of pictograms contemporary
Use of structure cardboard and paper
Surface Effects plastics
ancuaces (IR Dlisterpack
flow-pack

Contamination
folding carton

Moods and Trends Can design encourage people to rethink their relationship with healthy food to L
2 fruit and vegetables e
galn a balanoed diet? This series of food packages uses stereotypes asa g 14

I v
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| SEARCH | Advanced search « PREVIOUS NEXT »

BROWSE BY PROPERTY

Use of texture and shapes

reported by: Packaging Design
Archive

on: 19.05.10

Use of colour

Use of illustration identity by shape
unusual structural association

unusual visual association

Use of photography
Use of typography

Use of pictograms contemporary
Use of structure cardboard and paper
Surface Effects plastics

| LANGUAGES Dlisterpak
Contamination row-pa ck

folding carton

fruit and vegetables
concept

range of products
end-user packaging

Moods and Trends

MATERIAL CATEGORY

Materials

MORPHOLOGY

PR

a4




27 / new medium

Packaging Design Archive - OBESITY P

AAGUIN

Valeria Bucchetti
13 luglio 2010
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NEXT )

reported by: Packaging Design
Archive
on: 10.02.09

identity by shape
identity by typography
translucent
contemporary
cardboard and paper
tube

opening and closure systems
snacks

concept

single product
end-user packaging
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Packaging Design Archive - DOSI QUOTIDIANE (DAILY DOSES)
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BROWSE BY PROPERTY

Use of texture and shapes

SEARCH

reported by: Packaging Design
Archive
on: 24.03.09

Use of colour :
Use of illustration packaging as a new mediu\
identity by colour \
identity by system of colou}
cardboard and paper |
labels and sleeves \
fruit and vegetables \
concept \
system of graphical compo
information about content L

A

information accessibility £
MATERIAL CATEGORY ——r——r— X
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Use of photography
Use of typography
Use of pictograms
Use of structure
Surface Effects

Contamination

Moods and Trends
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Packaging Design Archive - CLIMATE CHANGE CHOCQ
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BROWSE BY PROPERTY

Use of texture and shapes

reported by: Packaging Design
Archive
on: 26.06.09

Use of colour
packaging as a new mediu
range of products
end-user packaging
confectionery and sweetne

Use of illustration
Use of photography
Use of typography

Use of pictograms

Use of structure new product
Surface Effects wrapper
M cardboard and paper
contemporary

Contamination

identity by colour

Moods and Trends

MATERIAL CATEGORY
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Packaging Design Archive - UN SEME PER IL BIOLOGICO (A SEED FOR THE BIOLOGICAL)
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UN SEME PER IL BIOLOGICO (A SEED FOR THE BIOLOGICAL)

PREVIOUS NEXT

The awakening of consumers towards the biological agriculture and its

Valeria Bucchetti
13 luglio 2010
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reported by: Packaging Design
Archive
on: 24.03.09

information about use
information about packaging
natural

eco-friendly

cardboard and paper

bottle

brick

sachet

fruit and vegetables

juices

concept

range of products
instruction through pictograms
identity by pictograms
packaging as a new medium
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Use of typography

Use of pictograms

Use of structure

Surface Effects bottle
e
Contamination sachet
Moods and Trends fruit and vegetables
juices
concept
Hainsials range of products
instruction through pictograms
Structure identity by pictograms

Structural Components The awakening of consumers towards the biological agriculture and its packaging as a new medium
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Packaging Design Archive - THE ECONOMIST PIZZA BOX
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THE ECONOMIST PIZZA BOX
1 m PREVIOUS NEXT

reported by: Packaging Design
Archive
on: 03.11.09

COMMUNICATION ELEMENTS

Use of texture and shapes

Use of colour
information about content

limited edition packaging
packaging as a new medium

Use of illustration
Use of photography
Use of typography

Use of pictograms for all

Use of structure bakery and bread

Surface Effects box

LANGUAGES cardboard and paper
ironic

Contamination

unusual visual association

Moods and Trends

MATERIAL CATEGORY

Rt

Materials
MORPHOLOGY Country: United States of America
Structure Year: 2008

Structural Components Agency: BBDO New York

PRODUCT CATEGORY

Food

Designers: David Lubars, Bill Bruce,
Kara Goodrich, James Clunie

I Y

Beverages




